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Paper / Subject Code: 23132 / Marketing Research Paper - I

Time:- 03Hours Marks:- 100

Note: 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q.1 (A) Select the most appropriate answer from the option given below. 10
1. Marketing Research is a research.
(Subjective, Applied, Pure, Objective)
2: means moral principles and standards to be followed in conducting
marketing research. (Formats, Criteria, Benchmark, Ethics)
3. Marketing Research is one of the components of
(Assets Management, Marketing [nformation System, Consumer Research, Social
Media Research)
4. research aims at describing the charactenstlcs of group of respondents.
(Causal, Measurement, Descriptive, Exploratory)
5. questions give freedom to respondents to express their opinions.
(Two-way, Multiple choice, Close Ended, Open Ended)
6. is the source material from which samples are selected.
(Schedule, Questionnaire, Sampling Error, Sampling Frame)
7z data is more accurate and reliable for research study.
(Secondary, Primary, Fabricated, Outdated)
8. In , secondary data is collected from within the company.

(Internal sources, External sources, Online sources, Govt. Publications)

ZR#579. Use of technology is data collection results in

;‘ (Waste of Money, Waste of time, Delay in data collection, Quick data collection)

- 10. report is prepared for technical people who are responsible for implementing

the report findings. (Publication, Exccutives, Technical, Popular)
). of data is a process of adding meaning to the analyzed data and drawing
conclusions. (interpretation, collection, design, editing)
12.  ofdatais a process of arranging data into different categories or classes based on

some criteria. (Tabulation, Classification, Editing, Coding)

(B) State whether the following statements are TRUE or FALSE (Any TEN ) 10
|. The process of Marketing Research starts with data collection.
2. Marketing Research activities are conducted using unscientific methods.
3. Surveyors are responsible to collect primary data from respondents.
4. Experimentation method is used in causal research.
5. Likert scale questions helps to ascertain how strongly the respondents agree to a

particular statement.
6. Census study and sample study are similar in nature.
7. Focus group interview is conducted with a small group of respondents in an
unstructured manner.

8. Google forms are used in online surveys.
9. Telephone interview is suitable for detailed data collection from respondents.
10. SPSS is a statistical tool used for data analysis.
1'1. Bar Graph are examples of visual aids used in research reports.
12. Coding of data is not required for statistical data analysis.
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Paper / Subject Code: 23132 / Marketing Research Paper - I

Q.2 Answer any two of the following 15
a. Explain the meaning and limitations of Marketing Research.
b. Discuss the Qualities of Good marketing research Professionals.
¢. What do you mean by Decision Support System? Explain its components in brief.

Q.3 Answer any two of the following 15
a. What is Research Design? Explain importance of Research Design.
b. Explain steps in the preparation of Questionnaire.
c. What is Sampling? Discuss various techniques of Sampling.

Q.4 Answer any two of the following 15
a. Explain various methods of Observation as a technique used to collect primary data.
b. What is Secondary data? Discuss its merits and demerits.
¢. Discuss differences between Qualitative research and Quantitative research.

Q.5 Answer any two of the following 15
a. What is Editing? Explain various types of Editing with merits.
b. What is meant by Data analysis? Discuss the steps in Data analysis.
c. Discuss the contents of Research report.

Q.6 Write a short notes (any FOUR) 20
Data Mining

Hypothesis

Essentials of Good Questionnaire

Personal Interview

Panel method of data collection

Tabulation of Data

me oo

***t*****t****#***##
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Paper / Subject Code: 23114 / Commerce V

Duration: 3 Hours Marks : 100

N.B. 1. All questions are compulsory
2. Figures to the right indicate full marks.

Q.1A) Fillin the blanks with appropriate options given below. (Any Ten) (10)
1) concept of marketing adopts product excellence.

a) Production b) Selling

¢) Marketing d) Product
2) : is related to systematic gathering, recording and analyzing of data about problems
relating to marketing of goods and services.

a) Marketing Research b) Management Research

¢) MLLS. d) Product Research
3) A market is a small market segment.

a) Mini b) Micro

c¢) Niche d) Tiny

4) Repetition and recommendation of product results in A
a) Brand Loyalty b) Brand Equity

¢) Brand Positioning d) Brand Extension

5) means creating a distinct image of a product.
b) Promotion

a) Segmentation
d) Penetration

¢) Positioning

6) is the internal factor affecting Pricing.
a) Consumers b) Competition
¢) Economic conditions d) Profit expected

7) Under channel, the producer sells the product to the consumer without involving

any middleman.
a) Direct
¢) Horizontal

b) Indirect
d) vertical

refers to integrating various methods of promoting a product.

8)
a) Pace b) IMC )
¢) Productivity d) Publicity
9) involves face to face communication and demonstration of product.

b) Publicity

a) Advertising 3 Watket
arketing

c) Personal selling

10) A consumer has a right to be

a) neglected b) heard
c) seen d) disregarded
35986 Page 1 of §
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11) Promotion of biodegradable products is an exam

12)

Paper / Subject Code: 23114 / Commerce \Y

ple of marketing,

b) Social
a) Green ..
¢) Rural d) Dlg"alr

may be a reason for brand failure.

a) Market segmentation b) Brand positioning
¢) Market targeting d) Lack of CRM

B) State Whether the following statements are True or False. (Any Ten) (10)

1
2)
3)
4)
5)
6)
7)
8)
9)

The societal marketing concept considers society's long-term best interests along with the
satisfaction of customers' wants and needs. ' _

Marketing Research plays an essential role in creating customer satisfaction.

Perception is a psychological factor affecting consumer behavior.

Marketing mix is a consumer oriented activity.

Intangibility is one of the challenges in service positioning.

Competition is an internal factor affecting pricing decisions.

Channels of Distribution create only place utility.

Integrated Marketing Communications (IMC) does not include Public Relations.

10) Prospecting is the first step in Personal Selling.

11) Consumer organisations protect the interest of producers. :

12) Refillable or reusable packaging can be an effective rural marketing strategy.

13) Reasonable price is one of the factors contributing to the failure of brands in India."

Q.2) Answer ANY TWO of the following: ‘ o (15)

a.
b.
c.

Q.3) Answer ANY TWO of the following:

a)
b)

¢)

Q.4) Answer ANY TWO of the following:

a)
b)
<)

Define Marketing. Explain its functions in detail. :

What is the Marketing Information System (MIS)? Explain components of MIS.
Describe the Benefits of Market Segmentation

(13)
Elaborate the concept of Product Life Cycle.

What is Product Positioning? Explain strate

i : i gies involved in Product Positioning,.
Explain various Pricing Strategies. '

. ) 15
Explain the various components of Supply Chain Management. b

What is Promotion? Explain the importance of Promotion?
What are the different components of sales management?

Q.5) Answer ANY TWO of the following:

a)
b)

<)

Q.6) Write short notes on ANY FOUR of the fol

a)
b)
¢)
d)
e)
f)

35986

; . . 15)
Explain the various strategies of Market Leader and ¢ (
Discuss the importance of green marketing, akst Challenger.

Elaborate various career options available in marketing,

lowing;
Importance of Marketing o

Customer Relationship Management
Essentials of a Good Package

Skills required for Effective Selling.

Role of Consumer Organizations

Factors contributing to the success of a Brand

(20
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Q.1. A. Select the most appropriate answer from the options given below (Any Ten)

Paper /Subject Code: 23116 / Export Marketing Paper - I

(3 Hours)

1. Export marketing usually involves

o

» dominance of small enterprises

» extensive documentation

e minimal government interference
e limited competition

is a type of cargo risk.
» Insolvency of buyer
« Appreciation of rupee
« Change in international laws
« Loss due to leakage in the ship

is one of the components of India’s merchandise exports.

e Readymade garment
s Consultancy

e Communication

e Transportation

duty is based on the physical characteristics of goods.

e Specific

e Ad valorem

e Slide Scale

e Countervailing

5. India is one of the founder members of

SAARC
EU
NAFTA
OPEC

6. If the exporter is selling low priced products, he may give preference to

» Developing

e Advanced
e Developed
e QOECD

7. MEIS an

35846

d SEIS are
Rules for importers
Regulations for exporters
Schemes introduced in FTP 2015-20

Government bodies
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Paper / Subject Code: 23116 / Export Marketing Paper - |

8. Gum karaya, Niger seeds and Onions are items in the negative list of exports.
* Restricted
e Canalised

Prohibited

* Open

9. Alphabet ‘E’ in EOUs stands for :
* Exempted

* Export
* Exceptional
e [Excise

10. ASIDE scheme provides benefits for

e Import of capital goods

e Infrastructure development to states
refund of excise duty
e import of raw material in bulk

11. has been given the status of Deemed University in May 2002, by UGC.
e IIFT
e [PTO
e ICA
« 1IP
12. is a refund of custom duty paid for importing ingredients for export production.
e MAI
* DBK
» MDA
« IRMAC
Q1.B. State whether the following statements are True or False. (Any Ten) (19
1. There is lesser risk involved in export marketing as compared to risk in domestic
marketing.
2. Poor infrastructure and reduction in export incentives poses problems for Indian
exporters

3. Software services do not make any major contribution to India’s service exports.

4. Trade barriers are restrictions imposed on movement of goods between countries.

5. Regional Economic Groupings leads to betterment of social and cultural ties among
member countries.

6. Overseas marketing research is conducted to identify marketing opportunities and
challenges.

7. RBl issues [EC to Indian importers and exporters.

8. Cattle and Camel are included in the negative list of exports.

9. Special Economic Zones were setup to enable hassle free export activity.

10. MDA scheme supplies imported raw material to small exporters.

11. FICCI was established by Mr. G.D. Birla and Mr. P. Thakurdas.

12. IGST is collected by State Government.
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Paper /Subject Code: 23116 / Export Marketing Paper - 1

Q.2. Answer any two of the following (15)
a) What is the importance of exports for exporting firms?
b) Explain the factors influencing export marketing.
¢) Discuss India’s services exports since 2015,

Q.3. Answer any two of the following (15)
a) Discuss the types of Non-TarifT barriers,
b) Describe the nepative impact of Regional Economic Groupings.
¢) What are the steps involved in market selection process?

Q.4. Answer any two of the following (15)
a) Explain the highlights of Foreign Trade Policy 2015-20.
b) Describe the role of Director General of Foreign Trade in India’s export trade.
¢) Explain the benefits extended to Towns of Excellence in India.

Q.5. Answer any two of the following (15)
a) Discuss IRMAC scheme given to Indian Exporter
b) Enumerate different functions of Federation of Indian Export Organization
(FIEO).
¢) Explain the Export Promotion Capital Goods (EPCG) scheme.

Q6. Write notes on the following : (Any four) (20)
(a) Features of export marketing
(b) Domestic Marketing v/s Export Marketing
(c) Need of overseas market research
(d) Deemed Exports
(e) Software Technology Parks
(f) Export Promotion Councils (EPCs)
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Paper / Subject Code: 23113 / Business Economics V

[Time: 3 Hours| [MARKS: 100]
Please check whether you have got the right question paper

N.B: 1. All Questions are Compulsory.
2. Figures to the right indicate full marks.

Q.1 A) Sclect the correct answer and rewrite the statement. (Any ten) (10)
1. Social Infrastructure does not include

a) Agriculture b) Education
¢) Family Welfare d) Heal care facilities

2. The Sustainable Development Goals (SDG’s) otherwise known as the

a) International Goals b) Local Goals
¢) Global Goals d) National Goals

3. PACS refersto :
a) Primary Agricultural Credit Socicties b) Private Agricultural Credit Socicties

¢) Primary Agricultural Co-op Societies d) Personal Agricultural Credit Societies

4. The major components of a supportive enabling environment include
a) Well functioning inclusive markets b) Micro insurance
¢) Agricultural finance d) Agricultural revenue

5. Competition Act is not applicable in the following cascs.
a) Public Financial Institutes b) Foreign Institutional Investors (FIlIs)

c) Banks d) Commercial enterprises

6. National Agricultural policy was Launched on
a) August 200 b) July 2000

¢) March 2001 d) June 2001

7. Visiting natural areas without disturbing the fragile ecosystem is
b) Cultural tourism

a) Ecotourism
d) Medical tourism

¢) Agro tourism
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Paper/ Subject Code: 23113 / Business Economics V

Y - _’_—_'_'_'_-_"-_'_-_'——- ° . \
Moody’s is b) National rating agency

a) Global rating agency : . »
c) Bank ra[ing agency d) Indlgenous rating agency

Air pollution is caused by . .

a) The release of harmful gasses b) Prevention of pollution

¢) The environment protection d) Control of e-wastes

Money market deals in the borrowing and lending of short-term loans for a perjoq n
b) 465 days

a) 565 days
c) Less than or equal to 365 days d) 5 years

providing financial services to

Financial inclusion aims at
b) only investors

a) only industrialists

c) poor people d) rich people
. Capital Market is market for .
b) Short and fixed funds

a) Short term funds

¢) Medium and short term funds d) Medium and long term funds

Q.1 B) State whether the following statements are True or False. (Any 't.en) j (10)

oA LN —

el =)

9.

10.
Il
12.

Q.2. Answer any Two of the following:

New Economic Policy was launched on 24" July, 1991.
The SDGs and Millennium Development Goals (MDGs) are same.
All FDIs to India come through the Automatic Route.

Finance from traditional sources is easy to access.
In India there is an immense need for proper agriculture credit as Indian farmers are ¥

poor.
Agribusiness is the business of agricultural production.

Competition Act 2003 smoothly replaced the MRTP Act.

MSMEs are labour intensive.

Tourism encourages the growth of other sectors.

Call .moncy mar.ket is a part of the organized sector of Indian Money Market.
DI is not permitted in insurance sector in India.

Mutual funds in India have not helped the capital market to grow

(19

Discuss the role of Social infrastructure in education

a.
b. Explain any seven Sustainable D
. : evelopmen
c. Explain the importance of FDI. pment Goals
35642
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Paper / Subject Code: 23113 / Business Economics V

Q.3.Answer any Two of the following: (15)
a.  Examine the main features of the National Agricultural Policy 2000
b.  Explain the different non- institutional sources of agricultural finance of India.
¢.  Explain the policy initiatives to improve agricultural marketing infrastructure in India.
Q.4. Answer any Two of the following: (135)
a.  Enumerate the achievements of disinvestment policy in India.
b.  Discuss the measures to control industrial pollution in India.
c.  Explain the growth of the service sector since 1991.

Q.5. Answer any Two of the following: (15)
a. Explain the recent trends in the Banking Industry. '
b. Discuss the structure of Indian Money Market.
c. Explain recent reforms introduced in capital market in India.

Q.6. Write short notes on any four of the following. ' (20)
1. Liberalization.
2. Role of MNC'’s.
3. Role of MSME sector.
4. Measures for development of Tourism in India.
5. Competition Act 2002.
6. Indian Capital Market structure.
xR RERERERREX
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Paper / Subjeet Coder 2307 7 Financlal Accounting and Auditing V111 - Cost Acconnting

Timerd Ny Marks 100

Note:

¢ AlLQuestions are compulsory,

*  Figures to the vight indicate full marks allotted to the questions,
* Warking Notes wherever necessary should form a part of your answer,
*  Caleulate figures up to the two decimal polats wherever required,
Q1 n) Seleet the most appropriate option and vewrite the full seatence (Any Ten)
(10Marks)
L Inproduction of turniture wood s o material,
a. Direct b Indirect ¢, Semi variable d. Hazardous
2. In fashion industry, fabric thread and buttons ace _— material for making clothing,
a. Direct b, Indirect ¢, Semi variable d. Hazardous
3.0 The  costofusing a company vehicle for a personal trip is the revenue the
company could have earned by renting, it out.
a. Sunk Cost b. Relevant Cost ¢, lrrelevant Cost d. Opportunity Cost
4. The  levelis the ideal quantity to order to minimize both ordering and holding
COSIS,
a LOQ b.Maximum ¢.Minimum d.Danger
5. InABCanalysis, items typically represent items with moderate or
intermediate value and significance compared to A items but more than C items.
a.Catepory A b.Category BB ¢.Catepory C d.Catepory D
6. N ~assumes that the oldest inventory is sold first and that the newest
inventory is left in stock
a. FIFO b.LIFO ¢. Weighted Average Method, d.FIFA
7. In ~, employees are compensated based on the quantity or number ol units
they produce or tasks they complete.
o Picce work plan b, Halsey Premium Plan ¢, Rowan System . Gantt's Task
8. The ~ s alabour payment plan that considers both quantity or output

and time efficiency,

o Picee work plan b Halsey Premium Plan ¢, Rowan System— d.Gantt's Task
9. Royalty paid is apart o
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Paper / Subject Code: 23107 / Financial Accounting and Auditing VIII - Cost Accounting

a. Prime Cost b. Factory Cost ¢. Administrative cost d. Selling Cost

10. Store keepers salary is a part of

a. Prime Cost b. Factory Cost
I'1. Net profit as per cost records is Rs.15000 Interest on Investment not recorded in cost books

¢. Administrative cost d. Selling Cost

is Rs. 3000. Calculate profit as per financial records.
a. Rs. 15000 b. Rs. 3000 c. Rs. 18000 d. Rs. 12000

12. Net profit as per cost records is Rs.15000. Bad debts debited in financial records is Rs. 3000.

Calculate profit as per financial records.

a. Rs. 15000 b. Rs. 3000 c. Rs. 18000 - d. Rs.12000
Q1 (b) Match the Columns (Any 10). (10 Marks)
Group A : Group B
1) Bank Charges a) Selling Overheads
2) Coding System b) Individual bonus plan
3) Ordering Cost c) Administrative cost
4) Economic Order Quantity d) Service cost centre
5) Idle Time e) Facilitates entry collation
6) Rowan Premium Plan f) Excluded in cost book
7) Over Absorbed Overhcads g) Chargeable expenses
8) Quality Control h) Absorbed overheads less Actual overheads
9) Prime Cost i) Goods inspection expenses
10) Loose tools written off j) Power failure
11) Upkeep of delivery Vans k) Size of purchase order
12) Loss by Fire [) Factory Overheads

2A
M/s. Ashish Manufacturing Company manufactures two types of products viz. M and N. The
information for the year ended on 3 1*' March, 2022 is as under:

Particulars Products

M (Rs.) N (Rs.)
Direct Material per unit 300 360
Direct labour per unit 180 150
Direct expenses per unit 120 240

Additional Information:

|. Factory expenses are charged at 20% of prime cost.

2. Office expenses are charged at 25% of works cost

3. 6,000 units of product M were produced of which 4,500 units were sold and 15,000 units of
product N were produced of which 13,500 units were sold.

35816 Page 2 of 14

C597EAT9F92B 1413977A37A485DDESER

(¥ Scanned with OKEN Scanner



Paper / Subject Code: 23107 / Financial Accounting and Auditing VIII - Cost Accounting

4. Selling expenses are Rs.45 per unit for product M and Rs.60 per unit for product N.
5. Company charges a profit at 20% on sales for both the products
Prepare a cost sheet showing the cost and profit in total as well as in per unit.
(20 Marks)
OR

2B (i)
From the following information value closing stock as on 30-9-2023 applying Weighted Average
Method.

. Rate Per
Units | ynit (rs)
Opening Stock
01/09/2023 7.875 10.00
Purchases
17/09/2023 4.830 8.40
22/09/2023 2,520 9.00
Sales
09/09/2023 3.255 13.20
ity ey 2415 12.60
20/09/2023 3,045 10.80
30/09/2023 4.935 11.40
(10 Marks)
2B(ii)
Calculate the machine hour rate to cover the overhead expenses related to a machine.
Sr. No. Particulars
1 Cost of the machine Rs 950000
2 Installation charges of the new machine Rs 75000
3 Estimated scrap value of the machine Rs 25000
4 Oil and Lubrication Rs 7500 per quarter
5 Consumable Stores Rs 1000 per month
6 Consumption of electric power per hour 20 units
7 Rate of electric power per unit Rs 0.50
8 Foreman’s salary per month Rs 6000
(1/6" for this machine)
9 Cotton waste etc. Each Machine (Per Quarter) Rs 5000

It is estimated that the life of the machine is 10 years and will work for 10000 hours per
annum. (10 Marks)
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Paper / Subject Code: 23107 / Finandial Accounting and Auditing VIIT - Accounting 2

34

1) The Purchase Department of your organisation has received an offer of quantity ;‘I;s.:om on
order of materials as under: (10> Tarky)
Price per tonne Order (in tonnes)

Rs 2300 Less than 1.000

Rs2.760 1.000 but less than 2,000

Rs2.720 2.000 but less than £,000

Rs.2.680 4000 but less than 6.000

Rs2.640 6,000 and 2bove

The annual requirement of the material is 10,000 tonnes. The delivery cost/ordening cost per order

is Rs.1.800 and the annual stock holding cost/carrying cost is estimatad at 20 parcent of the averae

inventory. The purchase department wants you to consider the following purchase options 2nd advie

which among them will be the most economical ordering quantity, presenting the relevay

information in a tabular form. The purchase quantity options to be considerad zre 800 tonnes, 1.0

tonnes. 2,000 tonneas. 4.000 tonnes and 6.000 tonnes.

ii) Inventory records of Shrinidhi Ltd. Shows the following information: (10 marks)
Details | Material R (Rs.) Material S (Rs)

Material in hand on 1.4.2022 1.00.000 2.00.000

Material in hand on 31.3.2023 50,000 75,000

Material purchased during the vear | 4,50.000 3.75.000

Calculate:

I. Material tumover ratio regarding each of these materials
2. Express in number of days the average inventory held
3. State which of the two materials is slow moving material

3B

The following data was obtained from the books of §
31°* March 2023.

OR

pace Lud. for the year ended

Sr T |
No. Particulars -T Departments BEAAES
: : - LA B C D E__:

1 Direct Matenials (Rs.) 90000 | 1o<nme = = =
2 Direct Wages (Rs.) 70000 "“l;?wogg‘ ?3000 2'3000 ';},i:\\i
3 Floor Space Area (Square Feets) Ww—i@ 230(.)0 &1‘5
4 Value of Plant and Machinery 430000 8350000 1 33 Loy 630 ﬁ(\\“(‘_?}
5 | Number of Employees Eﬁ*&—* L—1
—1 11 6 3 '
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Paper / Subject Code: 23107 / Financial Accounting and Auditing VIII - Cost Accounting

3A

i) The Purchase Department of your organisation has received an offer of quantity discounts on its
order of materials as under: [10 Marks|

Price per tonne Order (in tonnes) ‘
Rs.2,800 Less than [,000

Rs.2.760 1,000 but less than 2,000

Rs.2,720 2,000 but less than 4,000

Rs.2,680 4,000 but less than 6,000

Rs.2,640 6,000 and above

The annual requirement of the material is 10,000 tonnes. The delivery cost/ordering cost per order
is Rs.1,800 and the annual stock holding cost/carrying cost is estimated at 20 percent of the average
inventory. The purchase department wants you to consider the following purchase options and advise
which among them will be the most economical ordering quantity, presenting.the relevant
information in a tabular form. The purchase quantity options to be considered are 800 tonnes, 1,000

tonnes, 2,000 tonnes, 4,000 tonnes and 6,000 tonnes.

ii) Inventory records of Shrinidhi Ltd. Shows the following information: - (10 marks)
Hetsis Material R (Rs.) Material S (Rs.)
Material in hand on 1.4.2022 1,00,000 2.00,000
Material in hand on 31.3.2023 50,000 75.000
Material purchased during the year 4,50,000 5,75,000
Calculate:

1. Material turnover ratio regarding each of these materials
2. Express in number of days the average inventory held
3. State which of the two materials is slow moving material

OR

3B
The following data was obtained from the books of Space L.td. for the year ended
315 March 2023.

[ sr. Particulars Departments el
No. _ A B C D E
|| Direct Materials (Rs.) 90000 | 125000 | 75000 | 25000 | _350%
2 Direct Wages (Rs.) 70000 90000 50000 125000 15000
3 Floor Space Area (Squart? Feels) 1000 1500 =50 = :—-j’@
4 [ Value of Plant and Machinery 450000 | 850000 | 350000 | 200000 | 1500%
(Rs.)
5 Number of Employees 9 T : ; [___,,‘/4
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Paper / Subject Code: 23107 / Financial Accounting and Auditing VIII - Cost Accounting

6 [ Value of Stock (Rs.) 12000 | 15000 [ _ 13000
7 Kilowatt-hour (kWh) 12 16 7
8 Number of Light Points 16 20 12 7 5

Departments A, B and C are Production Departments.

Departments D and E are Service Departments.

Sr. Particiculars Amount
No. - (Rs.)
| Lighting 13500
2 Contribution to Provident Fund 16250
3 Labour Welfare Expenses : : 18900
4 Insurance of Plant and Machinery 15000
5 Depreciation of Building 56250

You are required to prepare Primary Overhead Distribution Summary for the departments showing
clearly the most suitable basis of apportionments wherever necessary.

(20 Marks)
4A(i)

RS Ltd. showed net loss of Rs 2,30,500 as per their financial accounts for the year ended 3 Ist
March, 2022. However, cost accounts disclosed net loss of Rs 2,45,000 for the same period. On
scrutinising both the set of books of accounts the following information were revealed:

Particulars Rs

Factory overheads over recovered 30,000
Distribution overheads under recovered 20,000
Administrative overheads under recovered 27,500
Depreciation over charged in Cost Accounts 34,000
Bad debts w/off in Financial Accounts ) 14,500
Preliminary expenses w/off in Financial Accounts 4,500
Interest credited during the year in Financial Accounts 7,000
Notional Salary charged in Cost Accounts 10,000

Prepare a reconciliation stalement reconciling losses shown by the financial and cost accounts by
taking costing net loss as base.

(10 Marks)

4A (i)
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Calculate the eamings of A and 1¥ from the following particulars for a month and allocate the
Inbour cost 10 each job X, Y and 7.

l‘lukula}\_ o el TR . o N _-x.,.-....,.._..‘,..._....ﬁ
Basic Wages 1 Hsan | #e520 |
Dearness Allowance 5 r'/.. Jl,'/'i

« »nnmtmlmn 10 l'mwdrp_! [ und(on basic wages) m__!’/- 3’/1
Contribution 1o Employees’ State Insurance(on basic 2% %
wage) T i ]

Oventime Hours 10

The normal working hours for the month are 400 Overtime is paul at double the total of basic wages
and deamess allowance. Employer’s and Employee’s contribution to State [nsurance and Provident

Fund are a1 equal rates. The two workers were employed on jobs X, Y and Z in the following
proportions:

Jobs
e X .Y | 7z
Workers A AP iz Y
wor(e'n T 25% 3% | A%

Overtime was done on ;ob 7 at the re u'qucﬂ of the customer.
(10 Marks)

OR

4an
Standard output per hour 250 units. Actual output in a 180 hour weck 15 50,000 units. Wage rate »

25,300 per hour, ()clmcss allowance is Rs. 30 pet hour, Calculate Total Earnings under:

Time Rate
Piece Rate

1

i Halsey Premium System

v, Rowan Premium System

v, Gantt Task Bonus Systemn (20 marks)
Qs
A State the Functions of cost accounting? (10 Marks)
13 What are the factors considered in lxation of stock level? (10 Marks)

OR
(5 Write Short Notes (Any Four out of Six) (10 Marks)
OO
2 Gantt's Task
3 1dle Tune
4. 1 actory Overheads
5 Causes of disagreement between costing profit and financial profit
6 1 imitations of cost accounting
P YT L L LA LR E R L
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Paper / Subject Code: 23101/ Financial Accounting and Auditing VII - Financial Accounting

Time: 3 Hrs Marks: 100

N.B: 1) All questions are compulsory.

2) Figures to (he right indicate full marks.

3) Working notes should form part of your answer.

4) Use of simple calculator is allowed.
Q. 1 a) State whether the following statements are true or false (any ten) (10)
1) Short term provision is a part of Non Current Liabilities.
2) Contingent liabilities are shown in Balance Sheet under the head Current liabilities.
3) Change in Inventory = Opening Stock of Raw Material less Closing Stock of Raw Material.
4) If the buyback exceeds 10% of the paid-up capital, the board of directors has the authority to approve
it by resolution at a meeting.
5) The debt equity ratio must be more than 2:1 after buyback.
6) The buyback must be completed within 15 months from the date of passing the resolution.
7) In the case of internal reconstruction, no new company is created.
8) Alteration of share capital is one of the methods of [nternal Reconstruction.
9) Interest is always calculated on the face value of the securities.
10) Profit from the sale of an investment should be debited to the investment account.

11) CSR stands for Corporate Social Responsibility.
12) Ethics is a branch of moral philosophy that guides people about the basic human conduct.

Q. 1 b) Match the following items from column A with column B (any ten) (10)

Column A Column B
a) Subdivision of Shares

b) Not available for buyback
¢) Without Interest

1) Debentures

2) Mining Rights

3) Conversion of shares of larger denomination
in to shares of smaller denomination

4) Credit balance of Capital Reduction account
5) Internal Reconstruction

6) Escrow Account

7) Revaluation Reserve

8) Investment in Equity Shares

9) Cum Interest

710) Bonus Shares received

1 1) Whistle blowers

7@) Lthics

d) Nothing is to be recorded in cost column
¢) Reports certain types of wrongdoing

f) Moral Principles and Values

g) Example of [ntangible Asset

h) Capital Reserve

i} Long term Borrowings

j) Example of Variable earning security

k) With [nterest

[) Necessary to open for Buyback Process
m) Process of reorganization of a company
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Paper / Subject Code: 23101 / Financial Accounting andi&uditing VII - Financial Accdﬁnting

Q. 2 Following is the Trial Balance of Pruthvi ltd; as on 315 March 2023. ' (20)
Particulars Amount - Particulars Amount Rs,
Rs. : .
Land & Building - 8,00,000 | 18,000 Equity Shares of Rs. | RS
| 100 each fully paid 18,00,000 |
Plant & Machinery 3,00,000 | General Reserve 4,00,000 | -
Furniture ~ 55,000 | Bank Loan (Long Term) 4,02,500 |
Purchases 15,02,709 | Unclaimed Dividend - 1,500
Salaries 2 7,00,000 | Sundry Creditors 1,28,652
Wages 4,30,442 | 12% Debentures 2,73,000
Bank [nterest : 75,000 | Sales 32,51,841
Rent Paid ' 30,000 | Interest on Investment 25,632
Repairs : 25,000 | Surplus (01/04/2022) 50,544
Miscellaneous Expenses 20,000 '
Audit Fees p 15,000
Opening Stock ~ 5,16,174
Sundry Debtors ) 4,00,000
Bills Receivables - 2,97,140
Long term [nvestment 8,66,850
Advance [ncome Tax . 1,35,000
Cash at Bank - 1,65,354 .
Total ) 63,33,669 | Total " 63,33,669

Following are the other particulars:

1) Provide 10% Depreciation on Land Building and Plant Machinery.

2) Outstanding Wages were Rs. 19558

3) Interest on Debentures is outstanding for the year 2022-23.

4) Transfer Rs. 1,50,000 to General Reserve.

5) Directors Proposed Dividend @8%.

6) Bills Receivable includes a dishonored bill of Rs. 50,000.

7) On 3 1% March 2023, Stock of finished goods was valued at Rs. 6,46,040.

8) The Authorized share capital of the company was Rs. 20,00,000 divided in to 20,000 Equity Shares

of Rs.100 each
Prepare statement of profit and loss account for the year ended 31 st March 2023 and Balance

Sheet as on that date.
OR

Q. 2 Mr. Manoj holds 1,500, 10% Debentures of Rs. 100 each in Rahul Itd; as on
1% April 2022 at a cost of Rs. 1,80,000. Interest is payable half yearly on 30™ September and
315 March every year. Following are the transactions for the year ended 3 1% March 2023. (20

Date Particulars No. of Debentures Rate
31/05/2022 Purchase 1,200 Rs. 95 Cum interest
30/06/2022 Purchase 300 Rs. 90 Cum interest
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Paper / Subject Codes i i
per/ Subject Code: 23101/ Financial Accounting and Auditing V11 - Financial Accounting

O1/11/2022 Sales | 12000 Rs. 110 Cum interest f
30/11/2022 Purchase 000 Rs. 97 EX interest ;
01/0172023 Sales 600 Rs. 103 EX interest
01/02/2023 Purchase 300 Ry, 03 BN interest
01/03/2023 Sales 1,200 Rs. 103 Cum interest

The books of accounts are closed on 31 March every year,

Prepare lavestent in 10%

Debentures account in the books of Manoj for the year ended 31% March 2023, Market value of the

above Investment on 3 1% March 2023 was Rs. 1,22,000.

Q.3 !“Bﬂ!}!\'_iil;g‘ “if_twl}c Sﬂllgly\xll'i_lc(l Balance Sheet of Shitz\!}.t(l: as on JU March 2023, @am

Patticulars o Amount Amount
Rs. Rs.
I. Equity and Liabilities
Equity Shares of Rs. 10 each fully Paid 30,00.,000
12% Cumulative Preference Shares of Rs. 100 each fully paid 13.00,000 | 45.00,000
129% Debentures 13.00.00Q
Interest on Debentures 1.80.000
Creditors 13.00.000
Bank Overdratt 3.00,000
Total 79.80.000 |
Il Assets
Goodwill 3.00,000
Land and Building 2800000
Plant and Machinery 300,000
Furniture & Fixtures 800,000
[nvestments 430,000
Stock 6.00,000
Debtors 10,200,000
Cash at Bank 1.00.000
Profit and loss account 2.00.000
Discount on Issue of Shares 73000
Preliminary Expenses {3000
Total 79,580,000
ars. Following schewme off Reconstruction was

Proference Dividend is in arrears for two ye
approved by the courl,
1) Preference Shares were conve
of Rs. 70 each.
2) Equity Shares to be reduced to Rs. 6 each fully paid up.

rted in to equal number of tully paid 10% preference Shares

3) Investment was sold at a prolit ol 10%,.

4) Preference Shareholders waived half of the arrears of dividend, and the remaining amount
was paid in cash.

5) 12% Debenture holders agreed to aceept Pl
remaining balance they accepted 8,000, 15

ant and Machinery for Rs. 7,00,000, awd for

95 Debentures of Rs. 100 each tully paid.

35851 Page 3ol 14
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6) Debenture holders agreed to forgo 50% of the interest and remainin
off immediately.

7) Write off Goodwill, Debit balance of Profit and loss a/c, Discount on Issu
Preliminary Expenses.
8) Bank Overdraft was paid.

You are requested to pass necessary journal entries, Pre
Balance Sheet after Reconstruction.

¢ balance is to be paid

e of Shares and

pare Capital reduction account ang

.OR

Q. 3 a) From the following information prepare statement of Profit and Loss account of

(10)
Nitin Itd; for the year ended 31* March 2023

Particulars Amount Rs.

Sales 20,20,000 |
Miscellaneous Receipts 2,500
Interest Received on Government Bonds 6.000
Reserve for Bad Debts (01/04/2022) 8,000
Sales Return 20,000
Opening Stock of Raw Material 1,00,000
Purchase of Raw Material 10,50,000
Freight on Raw Material 50,000
Opening Stock of Finished Goods 1,50,000
Wages 75,000
Salaries 4,00,000
Bad Debts 6,000
Debenture Interest 14,000
Rent Rates & Taxes 13,000
Travelling Expenses 4,000
Depreciation on Fixed Assets 60,000
Carriage Outward 3,000
Closing Stock of Raw Material 75,000
Closing Stock of Finished Goods 2,00,000
Provision for Bad Debts (31/03/2023) 10,000
Provision for Taxation should be made at 20% of the Profit

» oy 0
Q. 3 b) From the following information Find out Maximum number of Shares to be bought (1)
Back by the Shreyash Ltd; at a offer Price of Rs. 250 Per Share.

Particulars Amount Rs.
Authorised Share Capital:
1,00,000 Equity Shares of Rs. 100 each 1,00,00,000

10,000, 10% Preference Shares of Rs. 100 each 10,00,000

35851 Page 4 of 14
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Issued, Subscribed, Called up and Paid up:

70,000 Equity Shares of Rs. 100 each, Rs. 80

Per share Called up and Paid Up. 56,00,000

5,000 10% Preference Shares of Rs. 100 each

fully Paid 5,00,000

Reserves:

General Reserve 12,00,000

Securities Premium 25,00,000

Profit & loss a/c 51,00,000

Long term Borrowings

10% Debentures 25,00,000

Bank loan 25,00,000

Current Liabilities:

Creditors 15,00,000

Q. 4 The Summarized Balance Sheet of Prakash Itd; as on 3 1* March 2023 (20)
Particulars Amount Rs. | Amount Rs.

I. Equity and Liabilities

1. Shareholders’ Funds
a) Share Capital
4,00,000 Equity Shares of Rs. 10 each fully Paid 40,00,000
b) Reserve & Surplus
Securities Premium 7,00,000
General Reserve 10,00,000
Profit and Loss a/c 3,00,000 60,00,000
2. Non Current liabilities
a) Long Term Borrowings

1 1% Debentures 12,00,000
Bank Loan (long term) 9,00,000 21,00,000
3. Current liabilities
a) Trade Payables
Sundry Creditors 6,00,000
Total $7,00,000
II Assets
1. Fixed Assets 55,00,000
2. Bank Balance 18,00,000
3. Other Current Assets 14,00,000
Total 87,00,000

35851

Ascertain the maximum number of shares the company can buyback at a price of Rs. 30 per

share. Assuming the buyback is actually carried out:

a) Pass Necessary Journal entries in the books of Prakash Ltd; and

b) Prepare Balance Sheet after buyback.

Page S of 14
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Q. 42)On 1¥ April 2022 Mr. Dhananj
of Rs. 6.90.000. He furnished the following

ncial Accounting and Auditing VII - Financial Accoumiug

OR
ay had 3,000 Equity Shares of Rs. 100 each at a cost (10)
particulars for the year ended 31/03/2023.

Transaction details

Date No. of Shares
3000472022 2.000 Purchased @ Rs. 220 per Share
310772022 3,000 Bonus Shares Received
31/1272022 4.000 Sale @ Rs. 220 Per Share

Following additional information is also provided by him:
1) On 31* August 2022 Dividend @ Rs. 30 per Share for the year ended 31/03/2022 was received by

him.
2) On 30 September, 2022 The Company issued right shares, in the ratio of one share for every five

shares held on Payment of Rs. 200 per share. Mr. Dhananjay Subscribed 50% of the Rights and Sold

remaining to Mr. Pravin @ Rs. 150 per Share.
You are requested to prepare the Investment in Equity Shares account for the year ended

315 March 2023,

Q. 4 b) Following is the summarized Balance Sheet of M/s Jayashri Ltd; as on

31 March 2023 (109)
[ Liabilities Amount Rs.
10 Preference Shares of Rs. 100 each 10,00,000
Equity Shares of Rs. 10 each 15,00,000
1196 Debentures 3,00,000
Sundry Creditors 3,00,000
Other Current Liabilities 6.00,000
Total 37,00,000
" Assets:
Goodwill 4,50,000
Land & Building 15,00,000
Plant & Machinery 7,00,000
Stock 6,00,000
Publicity Campaign Expenses 4,00,000
Discount on issue of Debentures 50,000
Total 37,00,000

Following scheme of Reconstruction has been approved by the court:

1) Equity Shares 10 be reduced by Rs. 3 per share.

2) 10% Preference Shares were reduced to Rs. 80 per share fully paid up.

3) 11% Debenture holders agreed to waive 30% of their rights.

4) 30% of the creditors are to be reduced to 80% and 60% of the creditors to be reduced by 30%
5) All intangible and Fictitious Assets are to be written off.

Page 6 of 14
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6) Assels were revalued as: Land & building Rs. 16,00,000

: Plant & Machinery Rs. 7,50,000

: Stock to be reduced by Rs. 62,000.
You are required to pass necessary journal entries and prepare capital reduction account in the books
of M/s Jayashri.

Q. 5 a) Explain the effects of unethical behaviour on financial reporting. (10)
b) What are the sources of buyback? Explain benefits of buyback. (10)
OR

Q. 5 Write Short Notes (Any Four) (20)

a) Reserve and Surplus in Final Accounts of Companies
b) Consolidation and Subdivision of Shares

¢) Whistle Blowing

d) Ex Interest and Cum Interest

e) Property, plant and Equipment (Tangible Fixed Asset)

f) Need of internal Reconstruction

ok ok koK ok R ROk R Rk
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MODEL ANSWER TYBCOM REGULAR SEM V NOVEMBER 2023
EXAMINATION

MARKETING RESEARCH- QP Code -39175

Q.1 (A)_Onc Mark each

L. Applied 7. | Primary

2. Ethics 8. | Internal sources

x> Marketing Information | 9. Quick data collection
System,

4. Descriptive 10. | Technical

5. Open Ended 11. | Interpretation

6. Sampling Frame 12. | Classification,

Q.1.(B) One Mark Each

1. False. 7. | True
2, False 8. True
3. True 9. False
4. True 10. | True
5. True . 11. | True
6. False 12. | False

Q.2 .
a. Meaning and limitations of Marketing Research . _
Marketing Research (Meaning, 02 marks) — [t is a process of collection, recording and analysing

data for solving marketing problems. ) . )
Limitations of Marketing Research ( 5.5 marks, 05 points with cxp!anatlon)
Time Consuming Process, Costly, Lack of accurate data, Lack of Skilled manpower, Dynamic

consumer behaviour, Lack of overall view of the problem, MR gives suggestions and not solutions

b. Qualities of Good marketing research Professionals. ( 07 points with explanation, 7.5

marks)

(¥ Scanned with OKEN Scanner



Basic Education, Analytical ability, Communication Skill, Observation Skill, Technical
Knowledge, Confident, Innovative

¢. Meaning and Components of Decision Support System

Meaning ( 02 marks)- It is an advanced software which helps marketing managers to take
marketing decisions.It helps in storing data and generating reports.

Components of Decision Support System ( 05 points with explanation, 5.5 marks)
Hardware, Software / model system, Database, Communication Network, User Interface, Decision
Makers

Q.3 Answer any two of the following 15

a. Meaning and importance of Research Design

Research Design (Meaning, 02 marks) —

It is a blue print/plan prepared to carry out research activity. It contains details of objectives of
research, nature of research, type of data, sources of data, contents of questionnaire, sampling
methods, sample size, statistical tests to be used ,contents of research report etc.

Importance of Research Design ( 5.5 marks, 05 points with explanation)
Provides Direction, Praper use of allotted resources, Time Management/Saves Research Time,
Helps to achieve research objectives, Helps to obtain relevant data, Minimises cost of research

b. Steps in the preparation of Questionnaire (07.5 marks)

Planning Questionnaire, Deciding the type of questions-, Deciding on wordings of questions,
Deciding the sequence and layout of questionnaire, Pre-testing or Pilot study of questionnaire,
Final Draft of questionnaire

c. Meaning and Techniques of Sampling
Sampling ( Meaning, 02 mark‘s) - It is a process of selecting small part or portion of the
population, studying them in detail and applying the findings of the study to the entire population.

Techniques of Sampling (5.5 marks)

Probability Sampling Tec_hniqucs (2.5 marks)- (02 points with explanation) Simple Random
Sampling, Stratified Sampling, Cluster Sampling

Non-Probability Sampling Techniques (03 marks) — ( 03 points with explanation)
Convenience Sampling, Judgement Sampling, Snowball Sampling, Quota Sampling

Q.4 Answer any two of the following ¥
Meaning and methods of Observation

Observation ( Meaning 02 marks) - Data is collected by observing behaviour of respondents-
No questions are asked to respondents.

Methods of Observation (5.5 marks, 05 points with explanation)
Structured and Unstructured, Controlled and Uncontrolled, Disguised and Non-Disguised Direct
and Indirect, Manual and Mcchanical, Garbage Analysis. ’

|

—— A
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d.

Saves ti Y manaoi .
) mes in managing huge data, Helps in Decision Making. Identitication of

un i i
X ‘pro!”nable and unprofitable customers, Helps to identity pattern in shopping/
chaviour, Optimum use of resources, Customer Satistaction,

‘consumer

Hypothesis — Meani i i
l“?opor n; : M?‘ll:\mg'( 01 mark)- It is the tentative statement of relationship between
o ore varia _lus in research.It is written in such a way that it can be proven or
isproven by analyzing data,
T r y N » H H
ypes of Hypothesis (04 marks)- ( 04 points with cxplanation)

Simple Hypothesis, Complex Hypothesis, Null Hypothesis, Alternative Hypothesis

Essentials of Good Questionnaire (05 marks, 05 points with explanation)
Simple and Easy Language , Avoid Double Barreled questions , Proper Sequence .

Proper Layout, Pilot Study of the Questionnaire, Avoid Loaded Questions, Questions

as per the respondents

Personal Interview
Meaning (01 mark) - Primary dat

There is face to face communication betwee

a is collected by contacting the respondents personally.
n the researcher and the respondents.
Advantages (02 marks) (02 points)

Detailed information, Suitable for illiterate respondents, Facial Expression of respondents,

Disadvantages (02 ma rks) (02
Costly method, Time Consuming,

points)
Limited area coverage

Panel method of data collection ‘
Meaning (01 mark) In panel method, primary data ts collected from group of respondents

on a continuous basis o
Types of Panels - (04 marks) - Consumer Panels, Product Testing Panels, Dealer Panels,
Retail Store Audit/Retail Store Panel

ion of Data — . ‘ |
'(f\?llc)rrl::: l:)1 mark) — alling number of responses in each

b -
category. It converts raw data int
Types of Tabulation of Data (0

and advantages

It is a process of counting or tot
o meaningful tables.

4 marks) — Machine and Manual Tabulation — Meaning
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b. Meaning , Merits and Demerits of Secondary Data

Secondary Data (Meaning 02 marks) - Data collected by someone else for the purpose other
than research under study. It is also called as published data.

Merits ( 03 points with explanation, 03 marks) — Economical, Less Time Consuming, Less
requirements of experts/technical, Requirements of less resources

Demerits ( 02 points with explanation, 2.5 marks) - Less Reliable Data, Less Reliable Data,
May not be relevant, Needs adjustment, May not be accurate, Old data

c. Difference between Qualitative research and Quantitative research. (07 points of difference
with explanation)

Meaning, Sample Size, Testing of Ilypotheses, Subjective/objective, Statistical Analysis,
Structured/Unstructured, Data Collection method

Q.5 Answer any two of the following

a. Meaning and types of Editing
Editing (Meaning 02 marks) — It is a process of verifying or scrutinizing data. It refers to
rectifying the mistakes, completing incomplete answers and making the data more correct.

Types of Editing
1. Field Editing (03 marks) — Meaning and advantages
2. Office Editing ( 2.5 marks) — Meaning and advantages

b. Meaning and Steps in Data Analysis
Data Analysis (meaning 02 marks) - It is a process of studying data by applying statistical
techniques like frequencies, mean, standard deviation, correlation, regression etc.

Steps in Data Analysis — (5.5 marks)
Applying statistical techniques, Use of statistical package/ softwares, Presentation in tables and

graphs, Research objective wise analysis, Testing of hypotheses, Interpreting analyse data
Understanding key findings of research ’

c. Contents of Research report (7.5 marks)
Title Page, Table of contents/Index, List of Tables, Preface Introductio
s . ’ n
Data Analysis, Conclusion and suggestions, Appendix, Bibliography » Research methodology,

Q.6 Write a short notes (any FOUR)
a. Data Mining ( 05 marks) — 20
Meaning (01 mark)- It is process used by com

raw data. It involves extracting useful pattern o
Advantages of Data Mining (04 marks) (04

Panies to take out useful information from

I associatj
?QSOC""}“O" from voluminous database.
points with ¢Xplanation)
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T.Y.B.Com Sem. V = October 2023 SYNOPTIC ANSWERS
Export Marketing -1

el

Q.1.A Select the most appropriate answer from the options given below (Any Ten):-(10)

Export marketing usually involves extensive documentation
Loss due to leakage in the ship is a type of cargo risk.
Readvmade garment is one of the components of India’s merchandise exports.
. Specific duty is based on the physical characteristics of goods.
India is one of the members of SAARC
5. 11 the exporter is selling low priced products, he may give preference (o Developing countrics.
7. MEIS and SEIS are Schemes introduced in FTP 2015-20
8. Gum karaya, Niger seeds and Onions are Canalised items in the negative list of exports.

9, Alphabet “E" in [FOUs stands for Export.
10. ASIDE scheme pm\'idcs benefits for Infrastructure development to states

L1 IIFT has been given the status of Deemed University in May 2002, by UGC.
12. DBK is a refund of custom duty paid for importing ingredients for export production.

1
"
-
3

ot

~~

statements are True or False. (Any Ten)  (10)

QL.B. State whether the following \ o p
sk involved in export marketing as compared to risk in domestic

1. FALSE: There is lesser i

marketing. , , = .
" TRUF'I;mr infrastructure and reduction In export incentives poses prqblems fpr Indian exporters
3 FAL q‘li lson“ rm services do not make any major contribution to India’s service exports.
| 'l‘;ul[‘- Trade barriers ar¢ restrictions imposed on movement of gf)ods between countries.
; ; TRUI:. Rm('L ;I Economic Groupings leads to betterment of social and cultural ties among member
d. 2: Regional BEC
countries. is ducted to identify marketing opportunities and
. .search is conduc P
6. TRUE: Overseas marketing €S
challenges. - o sxporters.
7. FALSE:RBI issues IEC 10 lndmr: lT[:ioi?:lﬁca::g:Ti[:’C ot of exports.
—_— includc 3 -
8. 1 Cattle and Camel are IN€ X X . < .
'1‘Rl I:. Sqlt!u { t - ones Were setup to ;nablg hassle free export activity
9. TRUE:Special economt o5 jmported raw material to small exporters.

10. FALSE:MDA scheme suppli Birla and Mr. P. Thakurdas.

TRUE: | D ed by Mr. G.D.
1. TRUE: FICCI was established by M. G‘mmcm.
12. FALSE:IGST is collected by State Gove
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Q.2. Answer any two of the following

' 1.5
a) What is the importance of exports for exporting firms?

Spreading of Risks - Export Obligation - Reputation - Optimum Produ(;:tlorll - Rn:j& l?o;nlnce;]mlix/esj
Liberal imports - Economies of Scale — charge high price — increased sales and profit — helps j,
keeping old products alive

b) Explain the factors influencing export marketing. 7.5

Strategic vision, Recovery of Research and Development_cxpense, Rate of Profit, Competition m
domestic market, Economic growth, Government incentives, Free Trade agreements, Domestic
Market constraints, Information and media growth ....

¢) Discuss India’s services exports since 2015. 7.5
Any relevant explanation based on the statistics mentioned
Group 201516 2021-22
US § Billion | Percent | US $ Billion | Percent

Software services 74.2 48.1 125.4 49.4
Business services 29.0 18.8 58.9 23.1

Travel 21.3 13.8 9.1 3.6
Transportation 14.0 9.1 32.2 12.6
Financial services 4.9 3.2 5.2 2.2 o
Other services 10.8 7.0 23.2 9.1

Total 154.3 100 254 100

Source: RBI

Q.3. Answer any two of the following
a) Discuss the types of Non-Tariff barriers.7.5
Quota System, Product Standard, Domestic Content requirement,
Product labeling, Packaging requirement, Consular formalities, State trading
Preferential arrangements, Foreign exchange regulations and other non tariff barriers

b) Describe the negative impact of Regional Eco
Imposition of common external barriers on nop-
non-members, Lack of interest of members in M

nomic Groupings.7.5
members, Collective ba

P rgaining by member nations on
ultilatrism, Tr v

ade diversion than trade creation
¢) What are the steps involved in market seje
Determine Export Marketing Objectives, C
Shortlisting of markets, Detailed investigation of
Q.4. Answer any two of the following
a) Explain the highlights of Foreign Trade Policy 2015.2¢.
MEIS, SEIS, EPCG scheme, EOU/STP sche
documents, e-Commerce €xports, quality co
defense items.
b) Describe the role of Director General of F

ction process?7.5

mc,'status holders, Self certificatio

n; Online filing of
mplaints angd trade disputes, duty ex ; :

emption, export of

export relate problems, [nte
publications, trade facilitator,

¢) Explain the benefits extended to
MAI benefits -Assistance is
cligible under the scheme are
building,

raction with trade g
n s
€ governance initiativeg. €0 ordination with other offices,
T'owns of Excellence in India
provided to EpCs, g - i
market projecss a’b " S, Trade Promotion Organization etc. Activities
ct devclopment, Mmarket survey, CaPaCity

d, proje
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B

gPCG benefits- allow exporters to i _
lity prod O mport machmery and . :
roduce quality products for the export market nd equipment at low or no import duty to

Aﬁﬂ)f,hﬂlc—mi Projects receiv
Level Export Promotion Commi
State Governments for develop

ed from to .
ttee) for ﬁnz::11<:1~s |0 fexcellence are given priority by SLEPC (State
1l assistance under ASIDE) Funds can be utilized by

. ment of infrast
ports Of docks, equity participation in infmmtru:[u cture B roads connecting production centres with
stabilizing power supply, ure projects, setting up effluent treatment facilities,

wer any two of the following

5. Ans ¢
} < IRMAC scheme given to Indian Exporter7.5

piscus

3 [ndustrial Raw material Assistance Centre (IRMAC)

a) Under IRMAC scheme raw materials are im i < ' &
i ported in bulk and supplied to exporters at competitive
b Benefits — Raw materials at lower prices, Credit peri .
- - - b M ’ r . ’
production, Timely availability of raw materials iahat ket N

p) Enumerate different functions of Federation of Indian Export Organization (FIEO).7.5

Functions of Federation of Indian Export Organisations —

[ssue Cerliflcale of. Origin, Market Development Assistance, Conducting export promotional activities such
a5 Organizing seminars / workshops / conferences, Assisting inparticipation in trade fairs and exhibitions,
provide advisory/ cpnsultanC)' / executive services, Dissemination of information through website and also
through its publications — FIEO News (monthly bulletin) and Intrade Update (weekly bulletin), Live chat on
every Wednesday between 3 to 5, International linkages-World Bank, IMF, UNCTAD, WTO etc., Liaison

between exporters and government, Awards Niryat Shree and NiryatBandhu, Resolving issues of members

.............

¢) Explain the Export Promotion Capital Goods (EPCG) scheme.7.5
Meaning, Eligibility, Benefits-Exporter can”import quality capital goods at low or no-duty, Quality of
production improves, improved capital goods help to speed up production, Exporter gets more orders,

Exporter can face competitions, Overall efficiency of export firm improves......

Q6. Write notes on the following : (Any four)
5

(a) Features of export marketing .
le operations, Focus on customers, three faced competition, foreign

Systematic ~ process, Large sca
exchange regulations, customs procedures, customer oriented market research, diverse customs and

traditions, dominance of MNCs , trade barriers , spreading of risks....

(b) Domestic marketing v/s Export marketing ' 5
Four to five points of differences on the following po‘n!ts

Meaning cost of transportation, currencies, competitions, gOVE
monetary system, culture/ l[anguages, irading blocs, procedure, risks......

ernment interference, methods of payment,

() Need of overs cet research . s
Idemiz;. Ttha ch:l";rlll\;tc:’s needs and wants, To study the effectiveness of channels of distribution, To
study the effectiveness of promotional measures, T0 identify better & appropriate sackaging designs,

Tofo nd for product in market, |
To fo:[c::lsz:tset:e‘?:t;fprice fgr companics’ product, To study the strength of the competitors pro duct,
Uit

to gain competitive advantage
upplied do not leave the country and payment for such

(Sd) D‘?emed Exports — Transactions in which {':oods;’s| o
plies is received in Indian rupees OF if foreign exchanse:
Categories considered as decmed exports =
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a) Supply of goods against duty free licenses under duty exemption scheme.

b) Supply of goods to units located in SEZs, EHTPs, STPs , 100% EOU units

¢) Supply of capital goods to holders of licenses under EPCG Scheme.

d) Supply of goods to projects financed by multilateral or bilateral agencies notified by Dep
Economic Affairs, Ministry of Finance.

e) Supply of capital goods to fertilizer plants made under international competitive bidding.

f) Supply of goods to projects in power, oil and gas seclors notified by Ministry of Finance.

g) Supply of Marine freight containers by 100% EOU to shipping companies.

h) Supply to projects funded by UN agencies -

i) Supply of goods to nuclear power projects through competitive bidding

j) Any other category notified by Government of India

(¢) Software Technology Parks — 5

100% export oriented for the development and export of computer software
Benefits — Duty free imports, duty free purchases, import of second hand goods, deemed e
benefits, NFE benefits, tax holiday, DTA sale, inter unit transfer of Capital goods, Foreign

Investment, Sale of Unutilized Materials

() Export Promotion Councils (EPCs) 5
Issue of Certificate of Origin, Collection of Information, Supply of [nformation, Organize Se

Invite Trade Delegations, Send Delegation abroad, Consultancy Services, Recommendati

Create Export consciousness, Exploration of Overseas market.....

Governments,
**********************************

******************************
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